
Observe PoinT

Global IT Solutions Company Uses Test

Automation to Optimize Their Website

for Data Quality, SEO, and Page Performance

Company Profile

70,000+ employees

80+ countries worldwide

$50B in revenue in 2018

8M+ visits/month on their website

Tag management Tealium

Digital analytics Adobe Analytics

A/B testing and

personalization
Adobe Target

Challenges:
Needed to:

Monitor their tagging to
validate their Adobe

Analytics implementation

Test their website at scale

against an SEO standard

of quality

Create alerts for failing
page performance

Key ObservePoint

Features Used:

Audits

Rules

Aggregated Console Log

Remote File Mapping

On-Page JavaScript Execution

Google Lighthouse Integration

Results:

Improved the data quality of

roughly 3.5 million analytics
records

Achieved greater SEO quality

and page performance across

6 million pages served each
month
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In order to sell a robust product line at scale, one IT solutions

firm relies heavily on its website and the underlying Adobe

Analytics implementation to create scalable, measurable

experiences for their wide portfolio of customers.

In an initial effort to improve the quality of their analytics

implementation and the resulting data, the firm chose to

adopt ObservePoint and has been able to:

1. Improve data quality for roughly 3.5 million

analytics records

2. Scale optimization efforts for SEO and page

performance across 6 million pages served each

month

Monitoring Analytics

Implementations to Ensure
Data Quality

Analytics data quality often goes awry, and the culprit is

almost always a breakdown in the fundamental unit of

data collection: the analytics tag.

In order to verify their Adobe Analytics tags were

collecting correct data on each page of their site, the

IT solutions company used ObservePoint's Audits and

Rules features.

FEATURE HIGHLIGHT:

AUDITS

Audits enable companies to scan their site

and discover what technologies are gathering

data. Each Audit scans a given number of

pages, cataloging the discovered technologies and

aggregating them into an easy-to-consume report.
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FEATURE HIGHLIGHT:

RULES

Companies like Verizon, Mercedes-Benz UK,

Comcast, and Overstock.com use Rules to validate

their analytics tags and variables are consistently

and correctly collecting data on their sites.

One marketing technologist on the team who uses

ObservePoint said, "As a result of using ObservePoint, our

company has been able to improve data quality for roughly
3.5 million marketing analytics records."

"As a result of using ObservePoint, our

company has been able to improve

data quality for roughly 3.5 million

marketing analytics records."

The company used Audits to scan batches of pages

to verify in aggregate whether their analytics tags were

installed on each page. By pairing their Audits with Rules,

the company was able to test the individual data points

collected during those Audits and verify their web analytics

solution was always up, running, and collecting accurate
data.

The fruits of their efforts became apparent in July 2019

when their Adobe Analytics tags dropped off the site. When

this error happened, the analytics team quickly received an
alert from ObservePoint when a scheduled Audit ran

and a Rule detected an error. The team was able to quickly

resolve the issue before any serious data loss.

Added Value: Identifying

tag-related JavaScript errors

affecting data quality

One of the biggest issues affecting data quality

for this company were unpredictable JavaScript

errors.

Analytics stakeholders often have to diagnose

these errors manually page-by-page using the

browser's developer tools. Instead, this company

used ObservePoint's Console Log feature, which

aggregates console logs for each page scanned in

a Audit.
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